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“What's golng on with Channel 13's news? It looks like .

£

b+ 4 The trip caused me to miss the latest and greatest ab- = 1 | 5 AT WS 38 Bl
kg e|5mﬂon of Channel 13's news, the infamous magic act.” pey : .'\\émw nveN | t:\? ,‘? ,,,::'F
* Television news has been known to go to ‘many show-biz At Y haial) WA s 1
\ extremes, but when you stoop to putting on charlatans W 2 ¢ L o 5as 31 wddeel THEE st
¢ with patently impossible sports predictions—and thus give = i " P00 b taosmiia s toato
them the credence of being associated with a “news” s ... s SESS SR (S HRAD W Lty

I broadcast—you pass the level of
- 4 level of dangerous ridiculousness,
¢ Isaw Channel 13's sideshow featuring Mark Stone back
“ In October after the World Series when his so-called “pre-
* dictions” were revealed on the air, Even then anyone with «
“ a normal degree of skepticism would have had to have _
emdm:bm:m’swmqtmmer the ,*
- scores but the key plays of games in advance. |
Channel 13's store of skepticism s apparently as Jow as .
its store of news judgment. And that's rock bottom. Even
before this thoroughly em eplisode, Channel 13
had displayed the kind of judgment usually reserved for
vaudeville booking agents, - ¥

The sports prediction fiasco has suddenly ca
ple to notice some of the other atrocities of Channel 13's {
news department. It is an interesting coincidence that it |
happened in the same week Channel 13 was running (and
promoting the starch out of) a “news series” called
“Eyewitness Roots,” a “This-Is-Your-Life" mini-series

- starring the Channel 13 news “talent.”

Even the most naive of viewers could recognize this la-
mentable charade for what it is—an extended news pro-
motion inside the newscast. There are supposed to be re-

- strictions on this sort of thing. A concerned citizen’s group -
might be filing it away somewhere for a possible chal-

; lenge to Channel 13's broadcast license the next time it 4

/. comes up for renewal, s B
But there is really nothing new in Channel 13's descent

into shlockdom. It has been going on for some time. The -

sleight-of-hand trick last week was only the most notice-.
; @ble in a long line of whiz-bang moves Channel 13 has
tried in an effort to make its newscast the equivalent of a
televised happy hour. :
Consider the way this station plays stories. The first
. Story on a TV newscast is basically the same thing as the
lead story in a newspaper. But how often does a newspa-
per, or any other TV station for that mgtter, sanction as

: lead story an item created by the organization ltself? -
» Channel 13 does this regularly. I Bl ]
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The station apparently believes making the news s
more important than covering the news. Last Sunday
night, for example, Channel 13 led its news with a con-
fused and emotionally delivered item about an ill 28-year-
old man being located—thanks to Channel 13's efforts in
publicizing the fact that the man had been lost. . . .
This had the news value of a one paragraph filler in
newspaper, but Channel 13 blared it out as though It de-
served a banner headline. Actually all it wanted to do was
toot its own trumpet. Nothing was said about whether the -
man was subject to violence, whether he had been doing
anything dangerous, why there was any reason to read the
story with the breathless style of a story of a sniper inci-
dent. vy r
This was not an isolated example, For months Channel
13 has been throwing stories on the air for no reason other.
than the fact that they can be connected to something
Channel 13 has done. _ . .
When two former Baltimore anchormen appeared on
the station’s morning talk show, People are Talking, and
said they thought Jerry Turner was an unbeatable anchor-
man, the tape found its way onto Channel 13's newscast,.
What a hot story! ' femas - amaiied celied
Incredibly, when the station debuted its - e
new weather gizmo, Sky-Eye, it led the late newscast, No-
thingintheenﬂremldwasdeeme@xnmmmmw :
the introduction of a new-fangled weather map, And what |
major achievement has been

ton 1 ohssped Wt 3008 pap bt
€0 ma . It will the *
most worthless, vapid of non-stories if there M;P con-
ceivable way the story can be done live on “Instant-Eye.”
My favorite In an endless series of examples of this idiocy .
was the night we got a live report on why there wasn’t a

1 shortage of Christmas trees in Baltimore,
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"~ 'The big losers in this mess are the viewers, but the

folks in Channe! 13's news department who consider them-
gelves real journalists are close behind. i,

- The "Roots” series is a standing joke in Channe] 13’s
news department, and one has to feel sorry for
Jerrry Turner, George Bauman and Al Sanders

, spectable news credentials are being sullied by the
tion's Insistence on putting them in clown suits,

peop]e uk,' 3
whose re- ' ‘work in TV news so there is little likelihood Channel 13 is
sta- '/ going to clean up its act and suddenly become responsible.
“ A4 % An organization that recognized its duty to the community

reaching over 140,000 homes every night with these Gong
Show newscasts. That means an awful lot of people are
being sold sleight-of-hand tricks instead of news.

It also indicates that superficial show-biz tactics still

. Probably it is not only the station that is responsible.t .would do just that—but Channel 13 is apparently too busy
‘Many of these black comedy routines probably emanate .. celebrating its ratings successes. :

from the wild and crazy TV executives at Westinghouse!

“Broadcasting in New York, This outfit, Channel 18’s pars
! ent company, is a paragon of the modern TV conglomer-,

"ate. Westinghouse invests heavily in things like research
and consultants to give them directions for their pro-_.&pni

L

‘grams, '
v ' That's why they come up with abominations such

.. The only hope for change would be a sudden adverse
tion from the news viewers of Baltimore to this kind
of shabby treatment, Admittedly the alternatives on Chan-
nel 2 and 11 are not 8o much better that they deserve
se, S
But maybe if Channel 13 saw some evidence that Balti-

as’ ‘more was tired of news as comedy its news department,

EveryDay. Westinghouse also believes in code words. The ** which has the best resources in the city, could begin work-

company has a cute name for everything—“communica-*'
_tors” on Evening, “the family” on
get these ideas from slick advertising outfits who test peo-~
ple for their “now” impulses. | : L s g
_ Channel 13's sickeningly oversaturated “People like -
you” campaign was devised by a firm in Los Angeles,
(Klein & Co.) who studied Channel 13 and decided the sta-"
tion needed to “Identify” its news people and newscasts ,
«with the “soul” of the city. i G va ol I
' 1t Is only a couple of steps beyond that to news series ;
featuring how Richard Sher grew up and became a big-»
timeTVstar, = + ° . ' |
" _There is plenty of justification for making jokes about .
the, mockery Channel 13 has made of its news, but TV
. news is much too serious an issue to be dismissed as a4
crass effort to make bucks. Poll after poll indicates that,
the majority of people now depend on TV news for the#
bulk of theirinformation. © ¢ oons 0 iy
! _And in Baltimore Channel 13 is by far the most-
watched news, The last ratings Indicated Channel 13 was |

‘ing on journalism—instead of magic acts.
EveryDay—and they = maguers ISP TamTm—m—




